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Beauty & Black Lives Matter

With more than 4 out of 5 female beauty buyers
indicating a positive level of support for the Black
Lives Matter movement, it is important to understand
how these consumers expect beauty brands to step
up to the challenge of diversity and inclusivity in its
employment practices and product offerings. TBC
asked more than 2,900 beauty and personal care
buyers their opinions on the movement, products
and more in this important August 2020 study.
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Interested in customized beauty
consumer research for your

brand? Call 703.871.5300 or visit
benchmarkingcompany.com or

info@benchmarkingcompany.com
for information on Beauty/Personal
Care Product Testing and specialized
consumer research.
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Based on an original survey of more than
2,900 US women ages 18+, conducted in
August 2020.



