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Beauty & Personal Care
Product Testing

The Benchmarking Company’s (TBC)
consumer perception studies can garner
powerful consumer claims to support
sell-in and sell-through. Our unique
approach ensures your claims are
powerful as well as compliant with
advertising and marketing regulations
for cosmetics and personal care
products.




Why are consumer perception studies important?

) 13

Because in today’s “show me proof of efficacy before I'll buy it” world,
claims studies conducted by an independent third-party research firm
offer proof - driving the beauty and personal care consumer to buy and
become loyal product evangelists.
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Claims are Important When
Marketing to Women

93% LOOK FOR EFFICACY CLAIMS
BEFORE PURCHASING A

OF WOMEN BEAUTY PRODUCT

86 MAKE BEAUTY BUYING
0 DECISIONS WHILE STANDING
oF WoMEN AT THE BEAUTY COUNTER ‘

1. 8.6.8 .8 ¢

To win in today's beauty market, you need
5-5TAR CONSUMER CLAIMS

Data based on a March 2014 poll of 2,000+ US females ages 18+ who regularly purchase beauty products
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Claims are Important When
Marketing to Men

89% find consumer claims iImportant when buying a
high cost personal care item

839% trust ‘men like them’ saying that a product works
more than a brand saying the same thing

91% would be willing to pay more for a product if they
knew it worked and delivered on its promises

Data based on a May 2017 poll of 370 US males ages 18+ who regularly purchase personal grooming products
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Claims are Important For
Sell-In & Sell-Through

female beauty consumers admit they would buy more beauty products
if they could read consumer claims from women like them which
affirmed that the products work.

consumers want independent validation and proof that the products
work quickly, are made with high quality ingredients and are effective.
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And, top retailers use this proof to sell more!
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Claims are Important For
Sell-In & Sell-Through

Not only do retailers like QVC, Sephora and CVS expect brands they carry
to have conducted consumer in-home use testing to validate their marketing
claims...

In a consumer parception survey of 100 participants using Patchology FlashPatch™
for 5 minutes, after a single use, participants stated:

100™ said thai lired eyes appeared awakenad, revived and revitalized |~ paie
98* said the skin under their eyes looked and felt smoother

OT* saxd their eye area looked kass putty

©4% saki one 5-minute beauty reaiment providsd more immexiale | e
results than their curment under eye Skin care regmen
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patchologym%

patches make perfect
In a consumer perception study, after 1 week:

]oo\ Of women agreed thewr skin was smoother and
more supgie

Q7™ of women agreed their siin feit hydrated
9]‘* Of women agread thes skin felt ronewed, Deautiful
and roguvenated
Scalisl Skincare
o Anti-Aging Moisturiz or SPF 30 A-272965
800-345-1515 QvC.com 155.00

...more and more retailers are demanding it as a
prerequisite to doing business




- Properly-worded Claims are Important For |
Regulatory Compliance & Legal Risk Mitigation

Ithough marketing claims are important, how brands communica
claims is as important as the claim itself.

Popular marketing words like recover, heal,
and restore can draw regulatory attention
and that was evident in 2016,
when consumer class suits and
FTC and FDA regulatory actions

‘against beauty companies rose steadily.” B increase in the number of
—Ronie Schmelz, Esq., Federal Trade Commission
counsel at Tucker Ellis, LLP. | G & (FTC) warning letters issue
to cosmetics companies |
2016 over 2015 for improp
worded claims
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What makes TBC’s approach different?

TBC has conducted testing for the largest brands in the business, as well
as scores of Indie startups. Our unsurpassed knowledge of beauty and
personal care consumers and the claims that resonate with them,
coupled with our proprietary methodologies and our renowned panel of
200K+ beauty and personal care buyers, are reasons why brands come
back to us time and again.



Key Advantages of Working With TBC

Independent Voice. By working with TBC for your beauty product testing, you bring the real value of having a third-party
source, adding proven credibility in an increasingly highly regulated environment.

Consumer Intelligence. We know beauty and personal care consumers and understand intimately what they are looking for
in their product offerings, and we know how to work with you to optimize the product portfolio you choose for testing.

Market Tracking. Knowing the current in-market claims found in most products allows us to maintain up-to-date knowledge of
what claims and techniques are trending. We evaluate the competition and white-space opportunities and craft claims
strategies and testing protocols that ensure that your offerings are elevated above the rest.

Benchmarked Testing. Having conducted hundreds of studies we know what the product performance and percentages
should be as compared to peer group products.

Market Claims. We have studied and proven that the type of questions asked, the process in which they are asked and a
woman’s entire experience with your products is important to manage effectively. We have optimized our methodology from
the participant screening process to the self-assessment survey questionnaire to the daily communications to provide best-in-
class claims, insights and validation.

claims validation

insights




The Power of Beauty Product Testing

Beauty or Personal Care Product Testing involves sending either a prototype or
a product that is conditionally approved for in-market commercialization and has
undergone appropriate safety and stability testing to a defined panel of target
consumers.

This highly targeted panel uses the product — according to specific usage
instructions — for a given time period, and then assesses their experiences with the

product at various intervals throughout the trial. This type of testing

reveals emotional connections to
products and brands which is a
valuable tool for any marketing team.

o Panel sizes range from 35 to 300.
Average panel size is 100 to 150.

o Up to 3 SKUs tested (must have
differentiated benefits)
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Quantitative and Qualitative Product Testing

Performance Testing

Market-Ready Beauty Product Testing

Develop hero claims, go-to-market product and
collections claims and consumer testimonials in
addition to a core group of brand voices.

How well does it get the job done?
Can the product compete in the market?

Prove Product Efficacy
Claims Strategy & Articulation
Market-Ready Claims
Market-Ready Testimonials
Before & After Photography
Third-Party Validation
Risk Mitigation against False Claims

Group Size: 35-300 panelists
Timeframe: 1, 7, 14, 28, 56+ day trials

Experience Testing

Prototype Beauty Product Testing

Test initial efficacy and deep-dive into the
consumer’s reactions and interactions including
usage (texture, scent, appeal, ease-of-use, and
effectiveness) in an online, in-person or at-home

study format at any stage of formulation.

Does it work? Does it appeal to consumers?
Is this a product she will want to buy?

Verify Product Offering
Comprehensive Sensory Testing
Consumer Experience & Usage Feedback
Price Point and Purchase Intent
Red Flags & In-Market Inhibitors
Optimization Opportunities
Third-Party Validation

Group Size: 30-50 panelists
Timeframe: 1, 7, 14+ day trials
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Types of Products Tested

Beauty and Personal

' nd Nalil ' .
I:COSI‘.netICS a d _a S Skincare Care Devices
oundation, Bronzer, Lipstick, Lip Acne, Sunscreen, . .
Gloss Anti-Aging Skincare, Lotion Anti-Aging Ultra-Sound Devices,

Purifying Shower Heads

Body Care Hair Care Fragrance Men’s Care
Body Qil, Body Lotion, Shampoo, Conditioner, Perfume, Eau de Toilette,  Deodorant, Shave Creams,
Neck Cream Gel, Styling Cream Body Lotion Beard Balm, Lip Care
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Types of Beauty & Personal Care Product Testing

(Consumer In-Home Use Testing)

As varied as your
marketing & PD needs

Usage instruction efficacy
Advertising compliance

v' Branded

v' Blind

v' Prototype/Pilot

v New SKU

v New Formulation

v New Formulation vs. Old

v Formula Avs. B |
for max. efficacy ~L N

v Old SKU " 0

v New Set “

v’ Competitive @

v Fragrance Preference s

v

v
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Beauty & Personal Care Product Testing Methodology

Independent Voice « Consumer Intelligence ¢ Market Tracking
Market Claims « Benchmarked Data

Setting Claim Crafting Participant Recruiting
Benchmarks Screener Panel

Sharing Products & Crafting Claims
Usage Instructions Survey Tools

Y
Anchor Points

Communication & Raw Data, Report
Survey Completes and Optimizations

Market Ready
Assets & Claims

Y
Impact Points

SEPHORA ‘ /\UBI-E.TUATY
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TBC Targets Your Consumer

Whether you are looking to test a beauty
product for women or men, for long hair or
short, for a specific skin type or complexion
color, TBC will create the perfect panel. With
more than 200k+ vetted beauty and
personal care buyers, you establish the
criteria, and we build your ideal panel.

Geographic Location
Shopping Habits
Skin Concerns

Age

Ethnicity

Household Income
Values

O O O O O O O
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TBC Tests Your Product

TEST YOUR PRODUCTS WITH
YOUR TARGET CONSUMER AND
GET VALUABLE FEEDBACK
It is an opportunity to make
things good (and then better) and
right (and then fantastic) for the
men and women who use the
products.

o Gain participant legal consent
Establish a testing protocol
Develop claims and self-
assessment surveys

Ship products to participants
Gather survey responses
Aggregate survey data
Certify and validate claims

o O

O O O O
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TBC Validates the Claims & Gathers Testimonials

SR

DRUNK ELEPHANT

My skin is noticeably tighter, reducing
the laugh lines extending from the
edges of my lips to my nose. | thought
only surgery could fix those. Also
made the lines between my eyes
much . I've tried many
serums, including some very
expensive brands. None of them are
even close to being as as
TLC Framboos. | also love the
packaging. It makes it very easy to
get the same amount every time | use
it without risking contaminating the
product. —Donna B., Henrietta, TX

“At first, | thought the straightener
wouldn't work for me since there are
no heat adjustments. | thought it may
not get hot enough. | have thick hair
and it can be hard to style. This was
not the case! It worked PERFECT for
me and | love the overall results. |
currently own a another straightener,
but | LOVE this styler so much better.
It is gentle on my hair, glides
effortlessly, and my hair looks shiny
and smooth. Overall, | would
absolutely prefer this styler over any
other straightener | have used in the
past.” —Amber W., St. Augustine, FL

Algenist ELEVATE Firming & Lifting Contouring Eye Cream

I - I After 10 days of use, 95% of subjects reported visible improvements of
Waesl  skin texture around the eyes

GLAMGLOW FLASHMUD Brightening Treatment

g After 3 uses, 93% said it created a brighter complexion
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http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwi_o9r2nYvTAhWI5SYKHdzXBUYQjRwIBw&url=http://www.haute-cocktail.com/haute-beauty-discover-a-morebeautiful-you-with-algenist/&bvm=bv.151426398,d.amc&psig=AFQjCNF7iPCC0RZtX6cb_GKrARRpl3l7RA&ust=1491410147151323
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Claims Support in Product Packaging

ADVANCED GENE SCIENCE,
VISIBLE SKIN RESULTS

Clinically-advanced anti-aging
tace treatment backed by 8 years
of university and scientific
resgarch

* Visibly softens fine lines and
decper whnnklas

* Reinforcas and restores
glasticity and firmness

* Hydrates and protects against
maolsture loss

Unprecedented results*:

* 100% sarea skin is soothed and
nounshed

* 100% agree skin is smooth

* 95% agree skin is healthy and

restored
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ADVANCED GENE SCIENCE,
VISIBLE SKIN RESULTS

Luxuriously hydrating and
rejuvenating eye cream with

cinically-proven anb-aging actions

= Mirinmzes crone's feet. fine lines
and wirinkles

* Heintorces s<in firmness and
elasticity

* Detlates puthness and brightans

| - -
a5y circle

Unprecedented resulis®:
100% agree fine lines and
wainkles are mintrmized

anree aya area s tirm

agres eye area s hydrated

nydration

« INCrease

Pore Corrector Anti-Aging Primer
This anti-aging prim s formulated with
Alguconic Acid and an addinonal 7 powerful

ALGENIST

ingeedients 10 visbly reline poves, blur fine
lines and imperfections, and improve skin
texture and tone over time. This Lightweighe,
agqueous formula evealy distributes anto the
skin, creating a satinasolt finish for smooth,
long Lasting makeup application

Aller immediate use;

Leaves the skin soft and smooth in 934%*
of subjects.

Improves makeup application and wear in 50%*
of subjects,

Within 10 days of uses

Blurs fine lines and Imperfections in 93%*

of subjects,

Visibly improves the appearance of pores
in 90%* of subjecty,
Directions for Use: Apply evenly 1o clean

Regenerative Antl-Aging Moisturizer

Formulated with Alguronic Acld, the Regenerative
Anti-Aging Moisturizer nourishes and restores skin
molsture while rebuilding firmness and elasticity.
The nce of wrinkles, fine lines, and pores is
minimized. The skin is regenerated.

Within 10 days of use:

Skin molsture is restored in 96%* of subjects.

Skin is regenerated in 96%* of subjects,
Within 4 weeks of use;

Hne lines & wrinkles are minienized in 90%* of subjects.
Skin firmness is rebuilt in 8% of subjects,

Directions for use: Apply to the entire face, neck,
and chest area twice a day. Use only as directed.

* Resets dsiadvrend uning product twice dady; dowing 2 self asses vrent
of 100 women.

andor molsturized skin, avoiding the eye
area, For a Nawless finlsh, allow product to
dry prior 1o applying makeup. Use only as
directed

' Revolts obtamed uning puinduct oacr daly Sefore spplyng
mabeap follommg el anreriments of 100 women

Avktagt sl o diand Ll asing an o 1iw et wih Alpunae
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StriVectin
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StriVectin-EV"

7% (NIA-144 + Vitamin C Actives')™

Get Even Dark Circle Comector

Soln correctaur anti-cames
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Claims Support in Social Media
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Coming in Apail...

MIGHTY

NAIL & CUTICLE SERUM

This pephde-packed serum will
transform your tadls and cuticles
in just a few weoks!
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INTRODUCING

Argan Liquid Gold 5~
Self-Tanning Face Oil

Tan + Nouri

Josie Maran Cosmetics
Like This Page Februay 20 @&

Treat your skin to the magical power of kquid gold.
My new self-tanning face oli Is a rich, silky, Induigent
hybrid of my Argan Liquid Gold Self-Tanning Oil and
100% Pure Argan Oil.

The quick-absorbing treatment concentrate desivers
Intense hydration and anti-aging benefits along with
a sunkissed, youthful-looking glow. The tahitian
vanilla scent warms your senses and brings you
straight o the glistening, warm, tropical beaches of
Tahiti—pure, radiant bliss!

What's in it: Natural DHA provides a radiant bronzed
glow while Josie Maran Blueberry Argan Extract,
coconut water, biack tea extract, aloe vera,and
chicory root work together to nurture, hydrate, and
soothe skin while improving darity and skin barrier
function.

How | use it: Apply 4-6 drops to ciean, dry skin,
Massage and blend evenly over face and neck.
Wash hands after use and allow product to dry

makingagaiie
- S0 puneed fny 'cany W!Bn before applying p. This hy
- Clini s | can be used in ptace of vour traditional moisturizer.
| it v smooth fine
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Mio Sklpgarg ';Fv1|oiz‘.kh?<:ar|:~ . . JUAD i risaills & 1 Snd Waman are raving!
The Activist firming active body oil. A little goes a long way!
Here's what we love... mioskincare.co uk/the-activist.h... #skincare
WL RSN  ifitskinforlife

bOdY oll Expand

Real comaumaens., naok cimicals

Agree tine lines and wrinkles are
minimized

Mio Skincare (1 MioSkincare 2 Jan Abes o0 0o I B
The Activist: 93% say it improves skin texture, skin feels healthy
and it repairs dry patches. mioskincare.co.uk/the-activist h
iHitekinforlife

Expand + Reply 13 Retweet % Favorite *** More

93%
say

Agree eye area s hydrated

Experienced smeother shin
toxture

Agree eye cream increases skin
elasticity
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Claims Support in POS Displays
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Claims Support in Print Advertising

ALGENIST
Biotechnology from San Francisco
10 days. -25%" of deep wrinkles. o [
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Claims Support in Print Advertising

WANT YOUNGER, HEALTHIER LOOKING SKIN?

[/ {

SKINSORIALS SKINCARE

An exquisite beauty ritual filled with what your skin craves:

gorgeous textures. naturally derived scents and effective ingredients

YPURIFY 2’ EMPOWER  °/MOISTURIZE

bareMinerals SKINLONGEVITY" bareMinerals
Cleansers VITAL POWER INFUSION Moisturizers
deliver exceptionally is clinically proven to 100% of women experienced
pure and revitalized skin.* improve skin's overall an immediate improvement
oppearance.*” in skin hydration.***

‘Based on l-weak independent US consumer studies of 100 to 110 women
“"Hosed on an 8-weel Independent US clinical study of 65 women

'Based on d-week Independent US chnical studies of 37 to 42 women

GINAL. BE NATURAL. BE GOOD

Come in for a personalized consultation and discover how
NEW SKINSORIALS unleashes your skin's most vibrantly healthy looking glow.

bareMinerals

authorized retajler

ARGAN OIL SKINCARE FOUNDATION FLUID

FRESH SQUEEZED FOUNDATION
VIBRANT, JUICY, GLOWING SKIN

Madium-to-hdl coverage / Radwant, dimensional finish
Clnically proven irute, soothe, and smoath

@ven the most sensitive skin

BETTER
FIRMNESS

BE ] TER
HYDRATION

Frmi D Marsd s iameat oot h Dushding mnousmon 5 ghtans
W S whide D Clumowg Brazian Frut Caact proeots
Aiegun) B on

BETTER
EVERY
DAY

Murad.
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Claims Support in Marketing Materials

NO MORE
DARK CIRCLES E \ :
New! Get Even POWERED BY WA 1M ncmoltoq _
Dark Circle Corrector 0% of wemen see viuibdy Hghter
dark circle In Only TwO weeks.
$99 s0cto hag
" e pganiaion, agg e
———

Faces all dark circles. Birightons the uye srea,

New Get Even Dovk Circio Comecsor hos & honiwoghe. san-greasy
Sexture at's iendanily abacrbed by deteste shin = the eye area o
LAgHes COMgiesion ang (wduie he |00k of Under oye cark ardes
WHINN 4 warsa aun and dark spots vistly (sde

« Fados aark spots and brightens
e ore area

< Flelps rebuila wkey' s msindure

Watan o reflreshed, renawei look Bl e g1 OfY the Ky

Genlus Ultimate Anti-Aglng Cream Consumer Study Results

Results obtained following a consumer use study of 100 womean using the

product twice daily.

95% 91%

Dol skin is Fragile skin

brighter in 10 IBXIUMS appears

days reinforcad within
10 days

ALGENIST

95%

Skin appears
firmer and more
rasilient, and
bounce and
supplensss
appears restored
within 28 days

7 out of 10 Women Said Lashes Appeared Fuller.*

Wiouldn't you like to be able to say that? Here's what else women told us after using Mary Kay® Lash & Brow
Bullding Serumd: once a day for one month during an independent study:

BD o.-'{.r sanidd it Pl reduc lash boss '

87%

Forehead
wrinkles, creasss
and lines are
visibly minimized
within 28 days

Gl Even Dark Clrcte Correelon imrews. mbdrates a0 sosihes as i winbbe s of il with On
doaply nourihves Rin Linder-aye mes looks sy pully, meove radienl MO MINLACATY POV
and Manslcen| 80 yOu SAN e Gy Tesh and youri Doking NIA-114™ molacude
et makas Our mew dark circle
| The eye-thority e
Three <onlk fighters for ageless skin. + Sroakttrough formda femures
2ot — propeetary NUA-114° molecue
it boosts the effiacy of
Vitarmn C Actves* 10 brighien
the shin
”.-,_‘
2 ':';\"-:'mvm“-'.lmm.' + Gpecaly owveloped in target sl
typun of undie-oyo clickes [l
s — Ul 110 ApNE. herad Nary
== {080/ OF DORAN CADRI0E
SMODTHES LiNES °
TO% v & tedusion

A wor

DARK CIRGLES

+ Improves overal healn of shin

around e eyes 10 prevent and
cormct all visie signs of sgng

.
??% waid it reducad ash biitlenass and bieakage , ‘ M A Ry KAy

76%
65%

said the ook of thin, sparse lashes was mproved

zaid the lock of thin, sparse brows was mmpmoved

ant wimien "EOUCES
W% Lo WDy
g gan cecim’

A I8 Sy S
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e
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il

Day! Day? Dayté
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Claims Support in Marketing Materials

Alpha Beta® Peels ’ drdennis gross

How it Works

* 100% agreed the formula was T
gentle and fit easily into their
l reglllaf tnaUty rom‘ne Addresses problem skin;
96% of users reported their skin Phsimsagoie.dond?
lmed mOfe Wl‘thh‘l and glOWing enkarged poces and scaiving
88% of women fel ir pores
*Results based upon a 28 day consumer study loo‘:ed smaller m; :?:a::m
Safe for All Skin Types & Skin Tones S
wl B AGING

Semoothes the appeseance of

Mighty Nail & Cuticle Serum 46 o e ped o il

looked more youthfuland glowing
dkdcky 43 |(8)

DETAILS INGREDIENTS PRO TIP JU L E P |

Kapow! Peptides — super-charged amino acids that build keratin (for your nails) and collagen (for
your cuticles) — are our Mighty Nail & Cuticle Serum's secret weapon to transform dry and damaged
cuticles almost overnight Plus, get visibly stronger, smoother nails with fewer ridges and less

splitung and britieness in only 2-3 weeks
Testimonials *

“As for the Mighty Naii Serum, | followed the Pro-Tips over the last three doys and my cuticles have
olready been more manageable. My hand 00k 50 much betier!” -Alexa, Sneak Peek Maven

“First off, | didn't reglize that this was @ hail Serum product because of the packaging - I assumed it
was lip color or something - but once | realized it was for your nails/cuticles, | saw that the applicator
was PERFECT! I've used the Julep cuticle oil with the roller-ball, and | much prefer this twist/brush
opplicator.” -Natasha, Sneak Peek Maven

*

BRIGHTENING

Usins gentle mecroexfodiation™
e Impeove skin clanty
and eliminate dullness

90% of women sald skintone
was brighter and more even

REDNESS/SENSITIVITY

Helps calm and
toothe writation

80% of women sald they
had less redness

Transform your dry and damaged
cuticles and get visibly strong, .

smoother nails in only 2-3 weeks!

M d

BEFORE AFTER
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Claims Support in Marketing Materials
i 7] NEW!

Foets 1oju ated s refrmhed .
Mary Kay® Lash Primer,
Geans eftectvely e, $15
Retreshing sTomulating showes * [nstantly intensifies lash volume and
creates longer-looking lashes
Shin Clewn and hydrsted « Strongthens and heks condition
Pumotes heathy shin 26N lashes.
» Lifts lashes and helps them stay curled
Naturaty etevares mood | Y longer.
¢ Clear formula works like an invisible
Soothes and cabm shin
re]uvenator mascara for a natural look o pair with
- yOUr Mascara.
I * Dual-action brush is spocifically
. designed to maximze benefits and :)) TIP:
;lz:—i{-:,; ba re M | ne ra | S, Qvc deliver & natural look. Before allowing primer

to dry, immediately

Primes and Pampers! Sopl yeim tasie

Mary Kay” mascara.

By BARE ESCENTUALS

bareMinerals Skinsorials Bare Haven Moisturizer

PRODUCT BENEFITS

* This product is dermatologist tested, non-irritating, and noncomedogenic. — In one week,
* Can help improve skin texture within four weeks.

In a study: ‘I OO\/O () rlr‘ll C)

* 100% of women experienced an immediate improvement in skin hydration. showed a decrease in fine lines and wﬂnkle&

In a consumer survey:

+ 100% of women agreed their skin looked and felt soft after using this product. Introducing the JeNu Active-Youth™ Skincare System

* 94% of women agreed this product improved skin suppleness.
1 \d J = N U

= 93% of women agreed it created a natural, healthy-looking radiance.
+* 89% of women agreed it rejuvenated skin.

Information provided by bareMinerals®.
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Claims Support in Top Media

DAILYCANDY NS | S 'GEmBsLE lums e e
emoemeo s Murad Resurgence
' / Age-Diffusing
(| A Firming Mask
($68; murad.com) y 1
Unmask plumper, smoother, Murad
Save 10 wn Jors gumne 10 and tighter skin in just Porieg Mask
0 10 minutes with this creamy
1 O O /O cocktail of Brazilian fruit m‘
Of women Saw a extracts, golden seaweed,

decrease in
appearance of and shea butter.
gye wrinkles

-

allure WWD.COM
COSMOPOLITAN
NEWBEAUTY VO GUE
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TOWN&COUNTRY

S

The best part is that once you start

weating your body well the rewards are

.- 9 almost immediate. In other mnh'lhan

no waiting around for & hne to fade or

2 pore to shrink, “The great thing abou

your body s chat ic s not used lugﬂlmg

that kind of quality.” Sutherland says, “so
you see results very quickly”

: m|o
.s.........-/ fit skin for life

WATCH
GLA hg nG LOW

THURSDAY

e 11/21 PN
Fuh 1:00PM PST  Jf s
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The Best Fall Beauty Buy

Summer can be especially harsh on
kin. When in doubt, toke things

spot by spot, Within a month, this

will improve skin tone and luminosity

BIOELEMENTS

Fall Beauty Essential
neck oul wr 2""‘|| l

LightPlex*
N your MegaWatt
: . S Skin Brightener
ightFlex MegaWatt Skin Brightener
oven oul v complexion and Overcdl

ki b \ghtening

lumir 'l-, iraled sk -

thi ;'» w! he winte Srock up ¢
th anhoxigant skin "r.!')’.'n' ng

oM 10 combal the cold wealther

*R

O/ *
/0

say age spots
appear less visible
i, O7%
| ;
- say it minimizes
; i intensity of dark spots
IS
| o
=i, Q6%
el 510
say it improves appearance

of sun damage

PAULAS CHOICE

—SKINCAR

Apply your same
L moming peptide
serum, then blend on a

pea-size drop of a

retinol treatment. “The
ingredient boosts collagen
production, but it can

also cause redness and
dryness, so choose a
cream, which is easier for
skin to tolerate than gels or
serums,” says Graber.
“Begin by using it every
other night, and if your skin
isn't too dry after two
weeks, increase to nightly.”

PAULA'S CHOICE
Resist Barrier Repau
Moisturizer with
Retinol, $32
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To All You Coconut O Fans—This Will Be KQ D@/l
Your New Obsession L *
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TBC Sets the Standard

TBC sets the industry standard for consumer in-home use testing of beauty and
personal care products. Having worked with countless Indie brands and
corporate mainstays, TBC develops and substantiates “5-star” consumer claims
that result in market share growth. Understanding the intricacies of regulatory
and retailer requirements, we help brands develop “stand-apart” claims while
giving the consumer the proof she expects before purchase.

The Stats:

o Captured more than 2.5 million
consumer opinions

o Vetted beauty and personal care
panels of 200k+ (male and
female)

o Tested more than 500 unique
products
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But don’t take our word for it, take the word of our clients.

patchology “It's phenomenal—we still use the claims garnered from our tests with TBC. They're

on our website, we talk about them on-air, and they continuously market the

& — benefits of our products while putting us center-stage with established
competitors.” Chris Hobson, Founder and CEO, Patchology.
i
bareMineralss  “TBC is one of our go-to testing houses for consumer perception studies pre-launch.

EEEEEEEEEEEEEEEE

Their knowledge and expertise with consumer testing and regulatory claims
, compliance are an influential factor in our continued collaboration, especially for
“l[ NAF% our global launches. It’s refreshing to work with a firm that will go above and
: beyond to accommodate all of our testing needs.” Remona Gopaul, Manager,
> Technical Information, SHISEIDO Group USA

Panasonlc “When we introduced our device to the US market, we engaged The Benchmarking
Company to do both qualitative and quantitative beauty consumer research. The

- resulting user claims supported advertising, served as proof points on device
efficacy, and gave us valuable feedback on how to improve future devices to

. meet consumer needs.” Lori Chiazzo, Consumer Marketing Manager, Beauty

e and Grooming, for Panasonic Consumer Electronics Company.
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But don’t take our word for it, take the word of our clients.

“There is no doubt that TBC helped us navigate the murky waters of communication
E LE M | S with regards to consumer claims. It was reassuring to put Elemis in the hands of
industry experts and come out with a robust list of usable claims that will help us
further sell-in and sell through.” Sean Harrington, President and co-founder,

Elemis.
H ‘I knew right off the bat | was in the right hands. TBC knew the questions to ask and
we received very useful feedback from consumers. They customized the project
Ssgﬁc AIRSEI for us, gave us what we asked for and more.” Jill Scalisi, Scalisi Skincare.

“The Benchmarking Company has done beauty product testing studies for us and
gives us validation to make product comparisons such as our mascara beats a
wetawild competitive brand. The team has immense understanding of the beauty business
and our business. We don’t have to spend our time with an education process to
tell them what we need. It is a turnkey program.” Brian Talbot, Vice President of
International Marketing for Markwins Beauty Brands.
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TBC Conducts Research For Top Brands
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TBC Conducts Research For Top Brands

NT=s V-

VOTRE VU pouwarsiaveciue P atc holo gy

PARIS*FRANCE
weflrf) ) E

GOLDFADEN MD. Jesexyhar . amkar aqf for Ve

Revitalosh henefit maesce AMORE PACIFIC

JHISJEIDO
‘'t & ) COTY e Z %o ESTEE

SHAEN vt sy cay ¢ AubioLife Sciences  oz_mbs 'C 23R

COSMETICS

6 RESOL E) )\\ NatureLab. |)|)(|petra jUQRﬂ glanb|a BiﬂElEMENTS

ZO'SKIN CENTRE ' s':hmldt,
w ZEIN OBAGhe T —— '%’\ NATURAL DEQDORANT - J o ' C o
(‘\’ﬂ-ﬂ.\'(' —-D JGOLDEN DOOR Boosen i{8§ mBMACAl J.PAUL @ S"['Aw/ @”\IC
“¢® e

TARGET

A
i
-9



http://www.google.com/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&docid=W-IjflFYzmHmpM&tbnid=l7O4kOkBSnKNUM:&ved=0CAUQjRw&url=http://skincareprostore.com/bioelements/&ei=F0d9UpzxItOnsQSSpIGoAQ&bvm=bv.56146854,d.cWc&psig=AFQjCNHRVmOpUGUsqIr8Kc-POqnX_LS7mQ&ust=1384028308940601
http://www.google.com/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&docid=W-IjflFYzmHmpM&tbnid=l7O4kOkBSnKNUM:&ved=0CAUQjRw&url=http://skincareprostore.com/bioelements/&ei=F0d9UpzxItOnsQSSpIGoAQ&bvm=bv.56146854,d.cWc&psig=AFQjCNHRVmOpUGUsqIr8Kc-POqnX_LS7mQ&ust=1384028308940601
http://www.google.com/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&docid=hORlqW2UWhzXxM&tbnid=ZOkRzVhrwSLtbM:&ved=0CAUQjRw&url=http://emailwire.com/release/46712-Announcing-J-Paul-Skin-Care-for-Men-Enhancing-Shaving-for-the-Modern-Man.html&ei=7kV9Utn5B4_JsQTVq4GgAg&bvm=bv.56146854,d.cWc&psig=AFQjCNEUWmYlbairB65XRKtFgAaQY7SWew&ust=1384028008691775
http://www.google.com/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&docid=hORlqW2UWhzXxM&tbnid=ZOkRzVhrwSLtbM:&ved=0CAUQjRw&url=http://emailwire.com/release/46712-Announcing-J-Paul-Skin-Care-for-Men-Enhancing-Shaving-for-the-Modern-Man.html&ei=7kV9Utn5B4_JsQTVq4GgAg&bvm=bv.56146854,d.cWc&psig=AFQjCNEUWmYlbairB65XRKtFgAaQY7SWew&ust=1384028008691775




