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ABOUT US



TBC KNOWS CLAIMS



SKINCARE BRANDS

20



9

BODY CARE



A FEW OF THE HAIR CARE BRANDS TBC WORKS WITH



COLOR COSMETICS



A  F E W  O F  O U R  
I N T ER NATIONAL 

B R A N DS 



WHAT WE 
WILL COVER



UNDERSTANDING 
THE US MARKET

•

•

•

•

•



INTERNATIONAL MAINSTAY BRANDS



INDIE BRAND SUCCESS



WHAT MAKES THE US 
CONSUMER UNIQUE

Proof!



WHY CLAIMS ARE IMPORTANT



EYES ON THE INDUSTRY

Competitors 
& Plaintiffs’  

Lawyers

Federal 
Government

Self-Regulatory 
Bodies



MITIGATING RISK



PURCHASE DRIVERS



WHAT MOTIVATES 
HER TO BUY



CLAIMS FOR SELL - IN 
& SELL THROUGH



PROVE YOURSELF WORTHY



Anti-Aging Serum

Razors

Mascara

Acne Treatment

CONSUMER CLAIMS ARE MOST COMPELLING



MAKE HER NOTICE



KNOW YOUR AUDIENCE

Don’t test your anti-aging product on an 18-year-old. Craft 
claims that match your product benefits and intended 
consumer. 

HIGHLIGHT WHAT MAKES THE PRODUCT DIFFERENT

It may be an ingredient or a unique delivery system. Craft 
claims that speak to this unique selling point.

PROVE THE BENEFITS

She wants to know this product works for someone like 
her. Claims should be structured to give her this proof!

CRAFT COMPELLING CLAIMS

SPEAK TO HER IN WORDS SHE UNDERSTANDS

Science can be sexy, but making it too complicated may 
turn her away. She wants to know how the science is going 
to help her look and feel beautiful!



MAKING THE MOVES



THE SWEET SPOT 



WORDS 
MATTER
•

•

•

•



NUMBERS 
MATTER 

MORE
•

•

•

•

•



MEASURING UP



CLAIMS IN USE



CLAIMS
ABOUND 



BEAUTY FROM THE INSIDE OUT CLAIMS







CLAIMS IN SOCIAL MEDIA



ON-AIR USE



•

•

•

•

STRATEGIES TO MAKE YOUR 
BRAND CLICK-WORTHY



MORE...

•

•

•

•



Contact Us
11710 Plaza America Drive, Reston, VA 

703.871.5300

www.benchmarkingcompany.com

info@benchmarkingcompany.com

jenn@benchmarkingcompany.com

denise@benchmarkingcompany.com
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