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TO THE SEA (C)

Summer has always been beauty's sexy season — smooth

legs and bronzed skin. But today’s beauty consumer ’
is no longer satisfied with simply achieving a tan.
She's chasing the glow: sun-protected, healthy,
radiant skin that reflects wellness. Based on
a June 2026 survey of 5,147 U.S. female
beauty buyers, this Beauty by the Numbers
maps the new terrain at the intersection

of SPF and post-skin recovery,
R s
),

showcasing the rising power
of brightening and
ocean-inspired ingredients.

Summer Skin State of Mind

e 68% focus more on sun protection
during the summer

Glow Up! What Summer Glow
& Beach Beauty Mean to Her

e 75% healthy-looking skin
e 69% sun-kissed skin

e 68% glowing skin

e 65% hydrated skin

¢ 60% minimal make-up/
natural look

e 67% want lightweight beauty
products for summer

® 62% spend more time outdoors
e 50% simplify her skincare routine

e 47°%o wear less makeup and
focus more on skincare

e 45%o0 pay more attention
to body skincare

Benefit Breakdown:; What She

_ Seeks in Summer Skincare
Her Pre-Summer Primer -

87% hydration

I
Prep’ Set, Glow! 81%b SPF protection
e 64% skin exfoliation 74%o anti-aging
e 61% hydrating 60% glow/brightening
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e 60% hair removal B57% reduction in sunspots/dark spots

e 48%o brightening treatments/
Vitamin C products

e 46% glow oils/shimmers/illuminators

Fade to Bright

e 3 out of 4 say it's important
that summer skincare contain
brightening ingredients

e 71% say premature aging is their
#1 long-term concern

e 65% rank dark spots and sunspots

#2 in her list of concerns

Seventy-three percent (73%)
of survey respondents are
Interested in trying Vitamin

C products this summer. The
appetite for Vitamin C is proven
and the habit is dally; the
brand that owns Vitamin C as a
summer glow ritual (not just a
winter serum) wins a category
she's already sold on.
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Building a Better SPF

A Sea of Possibilities Marine ingredients are the next wave of beauty innovation.
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Benefits she associates with these
ingredients:

e 63% hydration

e 60% skin nourishment
¢ 519% rich in antioxidants
e 46% skin repair

What ingredients she'd like to try:
e 67% coral-derived ingredients
64°%bo plankton extract

60% sea kelp

B55%b0 sea minerals/PDRN (tied)
e 52% marine collagen

No brand has yet planted

a flag as the trusted name

In marine-based beauty.
Lead with proof — traceable,
lab-grown or sustainably
harvested sourcing —

and you own a category
before it becomes

saturated.

Selling the Sea Responsibly —
Concerns about Ocean Ingredients

e 42% are concerned about harm to
ocean animals or organisms

e 38%b overfishing or ecosystem damage
e 349%b sustainability concerns
e 329 ethical sourcing

Top 10 Brands She Most Often Associates with Summer and Beach Beauty
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Results
91% agree
Ready for Great Claims Like p ez s
These in 2026? You Need Them! y
770 agrees
Contact The Benchmarking Company /’ é;;?;?,:f:
to learn about consumer in-home use 4 skin
testing (IHUT) for marketing claims 87% feels
and risk mitigation. ' We’j’:g:f:

Interested in customized beauty consumer research for your brand? Call 703.871.5300
or visit benchmarkingcompany.com or info@benchmarkingcompany.com for information

on Beauty/Personal Care Product Testing and specialized consumer research.

theBenchmarkingCompany

Data based on The Benchmarking Company original June 2026
online research study of 5,000+ US female beauty buyers.
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